End-Users Remember the Brands on the
Items They’ve Received

Other Wearables (Jackets, pants, scarves, etc) | 94%
Bags 90%
Caps | 89%
shits 87%
Recognition/Awards | 85%
Wiiting Instruments 85%
Glassware/Ceramics | 84%
Other 84%
Calendars | 69%
~ Recognition/Jewelry 69%
Desk/Office/Business Accessories 67%
Average 84%




42%0 of end-users have a MORE favorable
Impression of an advertiser after
receiving the item

Bags 53% 47% 0%

Caps 45% 55% 0%

Glassware/Ceramics 39% 61% 0%

Calendars 31% 69% 0%

Recognition — Awards 23% 77% 0%

Average 42% 57% 1%



Most end-users have done business with
the advertiser AFTER RECEIVING the item

Recognition-Awards | 77%
Other Wearables 72%
Shirts | 70%
Bags 68%
Caps p 67%
Glassware/Ceramics 65%
Other | 64%
‘Calendars 59%
Writing Instruments | 53%
 Desk/Office/Business Accessories 52%
Recognition-Jewelry 31%
Tota 62%




Writing Instruments Are The Most-
Recalled Promotional Item

Writing Instruments _ 54%

Shirts 45%

Caps I 31%

Bags | 29%

Mugs/Glassware/Ceramics [ 23%
Desk/Office/Business Accessories | 17%
Calendars [ 17%

Other Wearables 4%
Recognition-Jewelry 75 3%
Recognition-Awards 3%




The Typical Promotional Product is Kept
for 7 Months

Other Wearables 34% 28% 39% 8.7

Calendars 37% 58% 4% 2.6

Caps 46% 38% 15% 7.1

Shirts 45% 45% 10% 6.8

Writing Instruments 80% 12% 8% 4.3



End-users keep items that are
USEFUL

Bags 91% 34% 20%

Other Wearables 89% 39% 17%

Desk/Office/Business Accessories 83% 14% 20%

Caps 76% 37% 33%

Recognition — Jewelry 31% 38% 54%

Total 81% 26% 27%



Bags are the most frequently used
apparel item

Bags [ 938

Caps | 6.06

Other Wearables _ 4.62

Shirts | 4.32




Many Advertising Specialties Are Used
Every Day

At least once in the past year 4% 3% 5%

Once per month 8% 10% 7%

Once per day 19% 25% 15%

More than 5 times per day 20% 5% 9%

Average per month 64 33 80



Promotional Products Deliver Significant
Numbers of Impressions

Bags [ 1038
Caps | 476
Shirts [ 365
Writing Instruments | 363
Desk Accessories [ 294
Glassware/Ceramics | 251
Calendars | 227
Recognition-Awards | 221

Wearables [ 64




The Cost-Per-Impression of Advertising
Specialties iIs a Fraction of a Cent

Bags 8927 $0.002

Shirts 2482 $0.005

Calendars 1725 $0.003

Recognition - Awards 1635 $0.021

Other Wearables 557 $0.016
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Advertising Specialties Deliver a Better CPI
Than Virtually Any Other Media

National Magazine _ $0.033
Newspaper Ad (1/2 page BW) $0.0192

Prime Time TV — $0.019

Cable TV $0.007

Syndicated (Day) TV - $0.006

Spot Radio $0.005

Advertising Specialties | $0.004

Billboard (City/National) $0.003
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